
Business Administration 

Course Number: BUAD 200 

Course Title: DIGITAL MARKETING 

Credits: 3 

Calendar Description: This course examines digital marketing in the 21st century, 
introducing the concepts, strategies, and tactics utilized in 
today’s fast-paced, mobile, and globally-connected markets. 
Learners explore various components of a digital marketing 
campaign and study how to design, implement, 
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Learning Outcomes 

Upon completion of this course students will be able to 

 explain the role of digital marketing in relation to an organization’s integrated marketing, 

communications, and research strategy.  

 describe the tools, technologies, and components required to implement, manage, 

monitor, and evaluate a digital marketing campaign. 

 describe the possible metrics useful in evaluating the success and return on investment 

(ROI) of a specific campaign component. 

 design various digital marketing components tailored to targeted audiences and aligned 

with an organization’s corporate and marketing objectives. 

 evaluate various digital marketing components. 

 prepare a digital marketing review and assessment for a small- to medium-sized 
organization, complete with recommendations.  

 

 

Course Objectives 

This course will cover the following content: 

 Websites and landing pages  

 Inbound content marketing campaigns  

 Database and email marketing campaigns 

 Social media marketing campaigns 

 Online reputation management and Web-based public relations  

 Search marketing campaigns, including SEO and SEM 

 Online advertising, PPC, and affiliate marketing campaigns 

 Mobile strategies, including mCommerce and app development 

Please also refer to the Course Schedule and Moodle for weekly topics. 
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Evaluation Procedure 

Term Work 20% 

Mid-Term Exam 20% 

Final Exam (Cumulative) 30% 

https://open.bccampus.ca/find-open-textbooks/?uuid=65ed5b9b-a7dc-4e73-ae37-76e23e04ee46&contributor=&keyword=&subject
https://open.bccampus.ca/find-open-textbooks/?uuid=65ed5b9b-a7dc-4e73-ae37-76e23e04ee46&contributor=&keyword=&subject
https://www.redandyellow.co.za/courses/textbook-digital/
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